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= e Vendors and suppliers of materials to the DIY Food
community will see the PR value of Branded sales and
willingly contribute 1% of sales or 10% of profit to
support the PayItForward projects
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itself is an effective solar
collector

* yes, due to dramatic heating
and cooling cost reduction

« organic growing methods will
embrace aquaponic growing
and computerization

* less work - more fun and
sustainable lifestyle
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== ‘e*global community operates through Internet
= 'fcemmunlcatlon and collaboration to encourage
’j"‘ groups and individuals to take action and
- establish DIY Food projects and to cooperate in
stpportef PayltForward humanitarian initiatives
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e DIY Food Campaign set goal of replication
of 350 DIY projects before year end 2010
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the pioneers cooperate
summer 2010
to document an
open standard
for the SolaRoof
tunnel greenhouse

campaign launches in
cooperation with 350.0RG
on 10/10/10




SNdlebal collaboration under a Creative
CC Jmmr S Public License

UNfior more information please visit the
wk Roof Wiki at www.solaroof.org

s "c aRoof technology is owned by inventor,
= chard Nelson, CEO of LifeSynthesis AS

- Telephone: (44) 7985 193731
solaroof@gmail.com
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